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Brand Heart

The heart of the brand affects all actions and decisions,
from how the brand is presented to the world, to how it
deals with customers, employees, and collaborators. The
brand heart consists of its ( purpose, vision, mission, and
values). In order for the brand to be strong, its actions
must be consistent with its core beliefs.
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Competitor analysis J—uudliall Julai

Competitor analysis helps to point out similarities and wollislg aslunill a;gi auAgi le guuudliall Julai acluy
differences between competitors to help identify il 62101l @ pall 339§ 6 aclwall prwalioll (ju
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Customer personas

A target customer persona is a tool used to create a
brand that targets the ideal person or typical user. The
point is that it's easier to design with one person in
mind by distilling the personality traits of a segment of
the audience into one person than to design for
multiple voices!
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Visiual Identity iy oldli __g9all

Visual identity is all of the imagery and graphical pei Sl drogu il vilogleallg jgnll S o diiall digall
information that expresses who a brand is and gm0 Pl Liear lapé e lojiaig dyjbill dollell digm (jc
differentiates it from all the others. In other words, it Lled aig) cMaell (jSailo JS oy

describes everything customers can physically see.
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Logo

Ruht: A group of 3 or 7 to 10, or less than ten.

The logo is designed in a simple and modern way
with a flavour of originality in keeping with the
brand's personality.

The logo is in Arabic with the pronunciation of the
word Rahat in English.
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Pantone 560 CP Color RGB 52,64 ,17
Hex : #114034 CMYK %75 ,%19 %0 %73
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Pantone 482 CP Color RGB 176 ,202 ,221
Hex : #ddcabO CMYK %13 %20 %9 %0

White Color RGB 255,255,255
Hex : #fff CMYK %00 ,%00 ,%00 %00
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Black Color RGB 00,00 ,00
Hex : #000 CMYK %00 ,%00 ,%00 %100
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Montserrat ExtraBold Montserrat Medium
The quick brown fox jumps The quick brown fox jumps
over the lazy dog over the lazy dog

RUht prOdUCtion Ruht prOdUCtion Ruht production

Instructions for using fonts

The size - Extra Bold - is used for the main headings and sub-headings

Use medium size for texts in paragraphs and subordinate elements

Switching between font sizes is done by multiplying the current size by (1.618).
The font is changed only to a font that is %90 close to the used font.
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Montserrat Medium

The quick brown fox jumps
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