o)l dduuw - degoaotl Soodl g sos

Paid campaign report - portfolio edition
ERAD — From Ad to - ysjell éabéw JI gledl 4o — Slyl - pages / Ulobaw 18 - Original file - Lol caloll
Offer Page
Aub J5 Jsb jloo JUI eypalll .vbonI walodl Ulwaw JJ] lmpuuglpmy Oclyel) duund douuw

Text reading edition. Section numbers refer to the original pages. Automated transcription is identified in

the relevant sections.

Page 1°1dodo

ERAD paid-campaign report - .dyjlic daslgl 6yg09 31yl jledy degoroll Gl pydi Wil
.cover with a residential facade
Ayylac daslg) 6yquog sl Jle degorodl Gilodl yjydi wle

ERAD paid-campaign report cover with a residential facade.
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The property ad led to a short offer page on Linktree. It brought the contact options into one place so a
visitor could fill out an information form or choose one of two WhatsApp links.
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Snapchat section divider and platform mark.
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The report’'s own qualitative Snapchat assessment in a property-marketing context.
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| tracked impressions and clicks to the offer in each platform'’s report. Snapchat also reported how many
individual users its ads reached.
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The campaign focused on the Eastern Province. On TikTok, targeting included Arabic and English speakers
interested in investments, property and residential villas. Ads ran from 5 pm to 2 am to reach people outside
typical working hours.
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| tracked impressions and clicks to the offer in each platform'’s report. Snapchat also reported how many
individual users its ads reached.
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TikTok section divider and platform mark.
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The report discusses TikTok cost per impression, cost per click and visits to the offer page.
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| tracked impressions and clicks to the offer in each platform’s report. Snapchat also reported how many
individual users its ads reached.
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| tracked impressions and clicks to the offer in each platform’s report. Snapchat also reported how many
individual users its ads reached.
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The campaign focused on the Eastern Province. On TikTok, targeting included Arabic and English speakers
interested in investments, property and residential villas. Ads ran from 5 pm to 2 am to reach people outside
typical working hours.
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Offer-page section introduced with a globe and cursor icon.
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The property ad led to a short offer page on Linktree. It brought the contact options into one place so a
visitor could fill out an information form or choose one of two WhatsApp links.
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The offer-page dashboard showed 115.13k views, 1.26k clicks and a 1.09% click-through rate. The report also
listed clicks for each link separately. These figures track the journey up to the click.
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Summary divider illustrated with a finish-line flag.
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Cross-platform summary distinguishes views, users and clicks; these counts do not establish sales.
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Closing thank-you slide.
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