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Abdulrahman consulted on the intended audiences and strategic brand direction. The customer profiles
are illustrative personas used in the book.
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A dark green cover carries Ruht's mark and the title of the brand book.
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The invocation appears at the center with a faint portion of the geometric pattern.
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The printed contents list covers brand foundations, competitors, audiences, visual identity and supporting

files. Printed numbering differs from the PDF page number.
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A bilingual introduction connects the brand’s foundations to decisions, relationships and communication.
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The page connects Ruht's purpose with production in the southern region and local participation and
ideas.
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A chart positions Ruht between paired traits and highlights simplicity, elegance and a classic character.
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This divider introduces a comparison of other production brands and their positioning.
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A competitor profile pairs examples of Eighties Creative's work with its identity and services.
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Purple points mark the book’s assessment of this competitor’s brand traits.
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The profile combines production examples, colors, marks and a description of the company’s activity.
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Green points indicate the assessment across pairs of brand traits.
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This profile introduces Thmanyah with publishing marks and examples of its identity.
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Orange points show the assessment beside a collage of media examples.
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The section explains how illustrative customer personas represent the needs of intended audiences.
Text extracted from the source - jouowdl o 2ol godll

cl ool Ulunsus Customer personas

el padiu o5l o0 el Juooll dwnsu A target customer persona is a tool used to create a
do e

o2 ol 9l L,JLx.oJI U]l waeldu djlaj. brand that targets the ideal person or typical user. The
2390l

olg s 2109 20 ououodl Jouwudl (o ail o® 0y4all point is that it's easier to design with one person in
U0 doy il dwn il O lowwd! o UAaiwl jie jliedl mind by distilling the personality traits of a segment of
olg ot o Jgenl the audience into one person than to design for

Olguol 630l puouadl (1o Ul

Imultiple voices

Open original page * Junill 4260 2ol

D7M.CO - 14


https://d7m.co/downloads/library/ruht/brand-book.pdf?view=1#page=14

Page 1515 doawo

Business-owner persona * 6 Lol wolo duonduls
a0l4iol Louedl 3oill Jgii dan (e doy dliio wobnd doudg) duaiid
An illustrative business owner seeks a specialist to deliver media production for the business.
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An illustrative manager considers how a production team can support company objectives.
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An illustrative sponsor profile describes motivations around visibility and partnerships.
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An illustrative creator or craft practitioner needs production support to bring an idea to an audience.
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This divider introduces the visual elements and their relationship to brand personality.
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The page introduces the Arabic mark, Latin wordmark and production-company descriptor.
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Diagrams distinguish the main mark, icon and lockup with the company descriptor.
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A construction grid illustrates the clear space to keep around the logo.
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Three sizes show how the mark reads as it scales.
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Six examples show logo contrast on light, dark and green backgrounds.
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Page 25 - 25 Ao

Incorrect logo uses * jledl dib L <loladiwl

lowiad ey JUI Jsudl wlpueig glgllg duolaiiig GGl pguupl yopel
Examples show effects, transparency, recoloring and distortions to avoid.
Text extracted from the source - jouowdl o 2ol godll
b Ulolaiwl
asoundl JAuddU el plhhaiwl slelyo winyg jledd) dib Bl Globaiwdl ausgi Ul dioll yde) Us

16U doLsl dudlasill uued jlouill jUnl ung
Jlodl (o cjo dljl jleid! glgl jusi jleddl slesl juss
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Page 26 * 26 do9.0

Brand pattern - awgaJl J4U
Intersecting line units form the repeating brand pattern.
Text extracted from the source - jouowdl o 2ol godll

dygall gpl
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Page 27 - 27 dob.0

Brand color palette - d&ygaJl JlgJi

decaqihall glgJUl Gllwg sguwilg yawil Qo G Lo U1 (il el pStaley
Swatches identify the two principal colors, black and white, and the printed color specifications.

Text extracted from the source - jouowdl o 2ol godll

dygadl ylgli

J——1JI ulyle Pantone 560 CP Color RGB 52,64 .17

polell 06l Jooiuwoll d ol dgall (e Al WWﬂl Jall Hex : #114034 CMYK %75 ,%19 ,%0 ,%73
Pantone 482 CP Color RGB 176,202,221

3l jusoll

s922d| Jlocew Ul Ul & podd| dugald) @9th| Jall Hex : #ddcabO CMYK %13 ,%20 ,%9 ,%0

White Color RGB 255,255,255 Black Color RGB 00,00 ,00

Hex : #fff CMYK %00 ,%00 ,%00 ,%00 Hex : #000 CMYK %00 ,%00 ,%00 ,%100
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Page 28 - 28 Ao

Arabic typography - duell bghaJl
phailw Ul albliylg eoadl gyl dlioig .daliso (jljol oelpall bs dadnll yosei

Almarai appears in different weights, with a type-size hierarchy and usage guidance.
Text extracted from the source - jouowdl o 2ol godll

dw joll hghAJl
@)LC- E,.CU.D,” hs gy pusl- k._,cIJ.oJI hs

G UGBS 9765 5 Ui

Go0'E Gu g AT B 519655 Ul goo'e”

olell sl oy Gollell i) hoj Golell plill ho)

24px 15px 9px

bgbhAJl Joeiwld Gisbuyl

- dww lw I poliellg ducyallg duuui gl (ugliel- Mgy [iwsl- o]l olaziw] ol
- dygiWl poliellg wixball (o yoguil- sslell- pandl pladiw]

-13I8) (0 JBJI gwléadl wpdy oy bghs]l wlwlao gy Jeill

- 9.7 duwuy Joeiuwdl baJl uyley bs JI Ul badl pei oy U
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Page 2929 Ao

English typography - dy juaidl bghaJl
.uoadllg (ugliel) dlioi 2o ExtraBoldg Montserrat Medium axa.nll o)
Montserrat Medium and ExtraBold demonstrate headline and body treatments.

Text extracted from the source - jouowdl o 2ol godll

&y jdaigl bghnall
Montserrat ExtraBold Montserrat Medium

The quick brown fox jumps The quick brown fox jumps

over the lazy dog over the lazy dog

Ruht production Ruht production Ruht production

24px 15px 9px

Instructions for using fonts

The size - Extra Bold - is used for the main headings and sub-headings -

Use medium size for texts in paragraphs and subordinate elements -

.Switching between font sizes is done by multiplying the current size by (1.618) -
.The font is changed only to a font that is %90 close to the used font -
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Page 30 - 30 dodo

Supporting asset section - Juoail <lalo
iAo eailuuadl alélallg pilodl puud) ool oo 0l
The divider introduces the brand assets and templates illustrated in the remainder of the book.
Text extracted from the source - jouowdl o 2ol godll
J—r o1 Ulalo Downloadables
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Page 3131 doaw
Logo variants * jleddl duu
do0ndl agound (o cj> Juoodl 6jlue juAas g Jloplg Haw iU jledd! uliddl ooy
The page depicts black, sand and green logo variants. The download wording is printed artwork.

Text extracted from the source - jouowdl o 2ol godll

Jleuidl
Juoaild beinl Click to download
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Page 3232 dodwo

Font asset specimens - bghaJl Ulalo

Jauowndl Job deguno Juoodl ojue .Montserratg elpoll Slue jalAs

The specimens show Almarai and Montserrat. The download wording is part of the source artwork.

Text extracted from the source - jouowdl o 2ol godll

bghall
oelodl s -gole elpall bS -Jgy sl

Q}UJ@'@@BéJ"éaségi

¥ 5 2 EF - 0 -

%0

WEGUJMIbijg6lpulun
ubo

Juoaild beinl Click to download

Montserrat ExtraBold Montserrat Medium

The quick brown fox jumps The quick brown fox jumps
over the lazy dog over the lazy dog

Jioodl) heownl Click to download
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Page 33 33 doduo

Pattern asset specimen - g.,:.u.x.i.anI bodJl wlo
degino Juoni jlueg bl a5 o dite sl yoyey
A pattern sample sits above a download label printed in the original.
Text extracted from the source - jouowdl o 2ol godll
JpWi

J—1o02 ) h ol

Click to download
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Page 34 : 34 dodo

Business-card mockup * JoeJl ddUny oroun]
caddgll Gouuodlg puw W 35119 do el Lo :d6 Uoul 829 LBl udsey
The two card faces show the brand mark and the executive’s printed name and title.

Text extracted from the source - jouowdl o 2ol godll

B il arouns

Sl oL do i

oW oy duuwgol suaill yaoll
Jioodd) heownl Click to download
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Page 35 35 doduo

Letterhead mockup - SUUnSJI ddyg oL0uns

MRS Ay yad eo piddlg Gouw ! Slbwlpodl 23gai daanll yoyel
A letterhead specimen shows the mark, sample correspondence and a stamp.

Text extracted from the source - jouowdl o 2ol godll

GUUnAJI as)9 puoun]

eWW hoj duuwugo

WOy dudl s e

8lygl ol Llel sgogall glgiell go wlnddl ywiy

il 3o il )auwwloys( Jlwdl auwl (o ésle
Ayhas auals | GLolg. a5 arouni gi jlesdg. glgicg
“J syl "wlasdl guly” albbuoo padiuy’lo Wie
uoad. Jlgiell 1y degunol dloldJl dsjgll

Jo sl J

oo (o wlnadl gwiy W cldw] slpollg GBIl
wai osle 1o Joudyg. J51 aop Guibi g uoguod
dend! déuun duwUngdll Gl 639590l Gloglooll
Alo Ul UL ggs (8

S il "olasdl gwly” aldauwoo pxdiuy’b | e J ol h ool
uobd. Jlgiell 1y degunodl dlol&ll dsjgll (o el J ©
oo’ Lo wlnAdl gwiy W cldw] slpollg GBIl
Click to download

wai 6sle 1o Joudyg. 51 aop Guibi g uoguod
dend! déuun duwUngdll Jle 6395900l Gloglooll
Aolo Ul UL ggs (8

wldl oguwl pyyg9) yod gogs Lad Jroiool

Loyl pdg. Jawll Lo uine gl gu8)l 3o pasiw allg
"idlg Al ol Jgo© goblo R gl T oluid Ul 116
J9 ML adlgolde Finibus Bonorum et Malorum) (

Lo éy julSi U1 b 886 0. do I lasunyCicero) (

l9l€. ple oH. Rackham) ( ol@sl).e @ias iy plo Jllg
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Page 36 * 36 doo0

Closing statement and organization channels * duwwgoll Olgisg wisdl plis

81 o] 6 61g)l Juolgill Glilg duwdall pgads (olsdl wisll ybye

The closing page states the organization's ambition and records the contact channels printed in this
edition.

Text extracted from the source - jouowdl o 2ol godll

L ailo)09 ddhiall wipel Glig Jle

Cuadl @aduul duuw§og dunsul 3gen jlpd Ue g
Juoudl ruhtmedia@gmail.com

Juaidlg wi yuilgll 5902 955 53 966+

olpoiudl ruht_2030

UL uliuw ruhtmedia

—ollcdl LW

Media Production ¢Jgi ¢l ruht_2030
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